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The Chief Marketing Officer (CMO) Council is dedicated to high-level knowledge exchange, 
thought leadership and personal relationship building among senior corporate marketing 
leaders and brand decision-makers across a wide range of global industries. The CMO 
Council's 6,500-plus members control more than $350 billion in aggregated annual 
marketing expenditures and run complex, distributed marketing and sales operations 
worldwide. In total, the CMO Council and its strategic interest communities include more 
than 20,000 global executives in more than 110 countries covering multiple industries, 
segments and markets. Regional chapters and advisory boards are active in the Americas, 
Europe, Asia-Pacific, Middle East, India and Africa. The council's strategic interest 
groups include the Coalition to Leverage and Optimize Sales Effectiveness (CLOSE), 
LoyaltyLeaders.org, Marketing Supply Chain Institute, Customer Experience Board, 
Market Sense-Ability Center, Digital Marketing Performance Institute, GeoBranding 
Center and the Forum to Advance the Mobile Experience (FAME). More information 
about the CMO Council is available at www.cmocouncil.org.

NetLine is the world leader in business content syndication aimed at driving buyer 
engagement, customer lead acquisition and sales pipeline performance. Its Precision 
Targeting Engine™ and global multi-channel network of over 15,000 web site properties 
enable BtoB marketers to reach a diverse audience of more than 75 million business 
professionals across 300+ industry sectors. NetLine’s multi-channel content delivery 
model allows for brand customization, content adaptation and flexible market access 
through publisher web sites, expert blogs, email, search engines, social media networks, 
eNewsletters, and mobile. Founded in 1994, NetLine Corporation is privately held and 
headquartered in Los Gatos, California with operations across the globe. 
For more information, visit www.netline.com.

The CMO Council’s Content ROI Center is a strategic interest community dedicated 
improving the performance of content content marketing within marketing organizations.  
The center is developing thought leadership and driving conversation among its 
membership on content marketing best practices, trends and challenges.  The Center also 
works selectively with B2B companies that are making significant investments in content 
marketing to analyze and evaluate current practices and help elevate content ROI.

about the cmo council

about NETLINE

about content roi
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For a long time, the only people with access to Qualtrics survey software were our closest 
friends and a bunch of Scott’s MBA students. It was our research clients who pushed us to open 
up the system…and gave us the feedback needed to make it both the easiest to use and most 
sophisticated research suite on the market.

The only fully integrated North America-based global newswire, Marketwire Inc. is a full-service 
partner to IR, PR, and MarCom professionals seeking premier distribution, media management, 
multimedia and monitoring solutions. Marketwire’s customer-centric corporate philosophy 
focuses on being the best by infusing every aspect of its business with the following core 
attributes: precision, adaptability, innovation, and simplicity. Marketwire delivers its clients’ 
news to the world’s media and fi nancial communities. With a reputation for technological 
leadership, Marketwire off ers innovative products and services -- including Social Media, 
Search Engine Optimization, Dashboard Mobile Financial, News Dashboard coverage reports, 
exclusive access to networks such as the Canadian Press Wire Network, Easy IR and Easy 
PR workfl ow solutions, and more -- that help communication professionals maximize their 
eff ectiveness while ensuring accuracy and best practices. Having merged companies (Market 
Wire and CCNMatthews) in April 2006, and enjoying a combined history of 25-years of service, 
Marketwire is now majority-owned by OMERS Capital Partners, the private equity arm of one of 
Canada’s largest pension funds.

ABOuT QuALTRICS

ABOuT MARKETWIRE


